THE STATE OF
. FLAVORED MILK IN SCHOOLS

Milk companies across the U.S. are reformulating flavored milk to lower total
calories, and decrease added sugars and fat, while preserving its nutritional
value and taste appeal.
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with 130 calories and only 10 grams of added sugars.
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SOURCE | 2011-2012 Projected School Milk Product Profile, MilkPEP School Channel Survey, conducted by Prime Consulting Group. The
Annual School Channel Survey is a joint project of the Milk Processor Education Program (MilkPEP), the National Dairy Council and the School
Nutrition Association, conducted July, 2011. Reponses were received from processors who collectively serve over 51,000, or 53% of all K-12
public schools.



