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cF:Z?odries 30'40% of daily calories

are consumed in beverages

Yet Americans often overlook beverage calories
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Soft
Drinks
and
Fruit
Drinks

Almost a tripling of calories
(from 50 kcal to 144 kcal
per day)

Nielsen SJ, Popkin BM. Changes in
beverage intake between 1977 and 2001.
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Total Ounces Consumed Per Day Per Drinker (Any Beverage): 65.9

Percent of Total Beverage Consumption*

Water Soft Juice/
(Bottled/ Drinks Coffee Fruit Milk Tea Other
Tap) Drinks

*Based on past day stand alone beverage consumption among total ounces consumed.

MilkPEP 2010 Consumption Tracker
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Nutrient Void Beverages Are
Common I n Kid
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Wang YC, Bleich SN, Gortmaker SL.
Increasing caloric contribution from sugar
sweetened beverages and 100% fruit
juices among US children and
adolescents, 19881 2004. Pediatrics.
2008;121:1604-14.

d

A\



Sugary Drinks Are The #3 Source /%
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Grain-based desserts
Pizza
Soda/energy/sports drinks

Breads

a bk~ W D =

Chicken and chicken dishes

2010 Dietary Guidelines for
Americans; Children and
adolescents, ages 2-18 years, mean
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www.schoolnutrition.org 2,027

10



What Are Kids Drinking? '
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The predominant beverage choices are nutrient void, starting at an early age.

Children
2-4 Years Old

I Water (Bottled/Tap) . g(r)ifr:ks I Coffee I Juice/Fruit Drinks Milk (Stand Alone Only) I Tea Other

*Based on past day stand alone beverage consumption
Q.3a-20c: Please indicate how many ounces of each type of (insert beverage) you drank.

MilkPEP 2010 Consumption Tracker
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What Are Kids Drinking? '
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The predominant beverage choices are nutrient void, starting at an early age.

Children
5-8 Years Old

I Water (Bottled/Tap) . g(r)ifr:ks I Coffee I Juice/Fruit Drinks Milk (Stand Alone Only) I Tea Other

*Based on past day stand alone beverage consumption
Q.3a-20c: Please indicate how many ounces of each type of (insert beverage) you drank.

MilkPEP 2010 Consumption Tracker
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What Are Kids Drinking? '
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The predominant beverage choices are nutrient void, starting at an early age.

Tweens
9-12 Years Old

I Water (Bottled/Tap) . g(r)ifr:ks I Coffee I Juice/Fruit Drinks Milk (Stand Alone Only) I Tea Other

*Based on past day stand alone beverage consumption
Q.3a-20c: Please indicate how many ounces of each type of (insert beverage) you drank.

MilkPEP 2010 Consumption Tracker
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What Are Kids Drinking? '
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The predominant beverage choices are nutrient void, starting at an early age.

Teens
13-18 Years OlId

I Water (Bottled/Tap) . g(r)ifr:ks I Coffee I Juice/Fruit Drinks Milk (Stand Alone Only) I Tea Other

*Based on past day stand alone beverage consumption
Q.3a-20c: Please indicate how many ounces of each type of (insert beverage) you drank.

MilkPEP 2010 Consumption Tracker
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62.8% 32.9%

of high school of high school
students drank a form students drank a
of sugary beverage sugary beverage
(soda, fruit drink, etc) (soda, fruit drink, etc)
daily 2 Or more times per
day

Brener ND, Merlo C, Eaton D, Kann
L, Park S, Blanck HM. Beverage
consumption among high school

Copyright © 2009-2010 School Nutrition Association. All Rights Reserved. students T United States, 2010.
MMWR 2011;60:778-780.
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Milk Consumption Drops
Precipitously At An Early Age

The decline is driven by stand alone milk consumption

Total Milk Volume vs. Stand Alone Volume

S -
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Stand Alone Milk

20.0 1 @ Milk in Other Foods and Beverages
14.0

§‘ 15.0 - 13.9
- ) 115 118
a
0 9.8
§ 10.0 - @
5 @ 6.5 6.2

5.0 A

0.0 i i i

2-4 5-8 9-12 13-17 18-24 yearsold 25-49 yearsold 50+ years old

years old years old years old years old

Note: Milk volume based on total respondents.
Q.3a: Please indicate how many ounces of each type of milk you drank
Q.22: How many ounces of milk did you consume in each of the following ways?
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MilkPEP 2010 Consumption Tracker
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Flavored Milk is a Small, But P
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o Children 2-4 Children 5-8 Tweens 9-12 Teens 13-17

White Milk Flavored Milk

Among stand alone milk drinkers.
Q.3a Please indicate how many ounces of each type of milk you drank.

MilkPEP 2010 Consumption Tracker
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